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Development of media makes any organization can’t ignore a good interactive 
relationship with media. As an important carrier of information and knowledge, 
university is also facing how to establish good relations with media.  
Taking university media relations as the research object, this paper analyses the 
development trend of current media relations, characteristics of university 
organization and characteristics of university media relations. Content analysis as the 
main research methods, we have examined negative media image of university as well 
as response of traditional media relations. At the same time, taking case study as the 
main research method, we have examined university social media relations response. 
On these bases, we put forward the strategies for university traditional media relations, 
social media relations and media relations under crisis situation. 
Through content analysis of university traditional media image, we find that 
negative image of university mainly concentrated in academic research, personnel 
training and management, etc. Meanwhile, in the process of dealing with negative 
media reports, university media relations' treatments have errors and inappropriate 
manner. Through case study of social media relations' response, we find some new 
functions, phenomena and characteristics of social media, as well as some problems 
of university social media relations response. 
In the part of relations strategy, according to different media forms, we put 
forward corresponding strategies. For traditional media relations strategies, we mainly 
propose some suggestions about establishing special media relations department, 
setting up knowledge-driven media relations and improving press spokesman system. 
For social media relations strategies, we propose to establish an interactive mode   
making two-way symmetrical model as the concept, a monitoring mechanism making 
relationship management as the basement and a guiding mechanism making agenda 
setting as the core. In addition, according to media relations under crisis situations, we 
put forward specific strategies about how to choose sources for media, choosing 
media channel to post news and response attitude towards media. 
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为适应社会主义市场经济发展需要，1992 年 始酝酿、1994 年 始试点，
1997 年 始全面实行全国普通高等学校招生“并轨”、建立收费制度，改变学生
上大学由国家包下来，毕业时由国家包就业的做法。[2]从 1999 年 始，中国高
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